
CHERRY PICKING

T h e  p r a c t i c e  o f  s e l e c t i n g  r e s u l t s  t h a t  fi t  y o u r  c l a i m ,

a n d  e x c l u d i n g  t h o s e  t h a t  d o n ’ t .  T h e  w o r s t  a n d  m o s t

h a r m f u l  e x a m p l e  o f  b e i n g  d i s h o n e s t  w i t h  d a t a .

When mak ing a  case ,  data  adds  weight  –  whether  a  s tudy, 
exper iment  or  someth ing you’ve  read.  However,  people

of ten  on ly  h igh l ight  data  that  backs  the i r  case ,  ra ther  than 
the  ent i re  body of  resu l t s .  I t ’s  preva lent  in  publ ic  debate 
and pol i t i cs  where  two s ides  can  both  present  data  that 
backs  the i r  pos i t ion .  Cherry  P ick ing can be de l iberate  or 

acc identa l .  Commonly,  when you’ re  rece iv ing data  second 
hand,  there ’s  an  opportun i ty  for  someone choos ing what 

data  to  share  to  d i s tor t  the  t ruth  to  whatever  op in ion 
they ’ re  peddl ing.  When on the  rece iv ing end of  data ,  i t ’s 

important  to  ask  yourse l f :  ‘What  am I  not  be ing to ld? ’ .


