
Publication bias

H o w  i n t e r e s t i n g  a  r e s e a r c h  f i n d i n g  i s  a f f e c t s  h o w  l i k e l y  i t 

i s  t o  b e  p u b l i s h e d ,  d i s t o r t i n g  o u r  i m p r e s s i o n  o f  r e a l i t y .

For  every  s tudy  that  shows s tat i s t i ca l l y  s ign i f i cant  resu l t s , 
there  may have been many s imi la r  tes ts  that  were  inconc lus ive . 
However,  s ign i f i cant  resu l t s  a re  more  in terest ing to  read about 

and are  therefore  more  l i ke ly  to  get  publ i shed.  Not  knowing 
how many ‘bor ing’  s tud ies  were  f i led  away  impacts  our  ab i l -

i t y  to  judge the  va l id i ty  o f  the  resu l t s  we read about .  When a 
company c la ims  a  cer ta in  act iv i ty  had a  major  pos i t i ve  impact 

on  growth,  other  companies  may have t r ied  the  same th ing 
wi thout  success ,  so  they  don’t  ta lk  about  i t .


